BLOG AND PAGE TEMPLATE

Page Headline / Title (should be <h1>, clear and catchy, include primary keyword/phrase if possible)

First paragraph – What is the ONE thing you want the reader to understand after they’ve read the copy? This ONE thing should be captured in the first couple sentences followed by a summarization of the benefits on the rest of the page. This paragraph should also include the payoff (linked call-to-action) and the SEO.

Bolded Sub-Headline (Benefit #1) (should be <h2>, summarize the first main benefit discussed in the following paragraph, and include keyword/phrase if possible)

[Content block] back up the main benefit with supporting point.

· May use bullets to

· Highlight some features or

· Additional points.

Bolded Sub-Headline (Benefit #2) (should be <h2>, summarize the second main benefit discussed in the following paragraph, and include keyword/phrase if possible)

[Content block] back up the main benefit with supporting point.

1. May use a numbered list

2. To highlight information

3. In an easy-to read, step-by-step format.

Bolded Sub-Headline (Benefit #3) (should be <h2>, summarize the third main benefit discussed in the following paragraph, and include keyword/phrase if possible)

[Content block] back up the main benefit with supporting point.

Bolded, Linked Call-to-Action Line (provide clear direction as to where the reader should go next)

CONTENT PROMOTION CHECKLIST- on the fly info

This is to help you to remember anything you are self managing in terms of promotional content flow outside the content schedule and drops provided. 

	Have you...
	Yes/No/NA

	Followed the post template for web or social 
	

	If blog, linked the post to an appropriate Page on the website (e.g. ticket sales, email register, info etc)  
	

	Added a call to action
	

	Included a link for tracking (e.g. through scheduler or Google Analytics) 
	

	Included relevant information for newsletter
	

	Organically posted to Facebook
	

	Scheduled additional Facebook drops via Buffer or similar 
	

	Organically posted to Instagram 
	

	Scheduled additional Instagram drops via Buffer or similar
	

	Pushed the Instagram update live
	

	Organically posted to Twitter
	

	Scheduled additional Twitter drops via Buffer or similar 
	

	Like and replied to comments
	

	Connected this content to any other interested parties (e.g. sponsors, vendors, friends etc) 
	








Image that adds visual context


(add alt tag with keywords, ex: alt=”website content template image”)
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